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ABOUT THE STATION CALL LETTERS: KESR

DIAL POSITION: 107.1 FM

MARKET: Redding, CA

OWNED BY: Results Radio, LLC

SIGNAL: 25,000 Watts
Station Format: & fy  Fauivalent Power

=

Th~e widest variety of ‘:\,‘;p
900s and whatever. Tayl ¢

ElIton John, Bon Jovi, F
We Play Anything! |



FEATURES:
O N -A I R No Repeat Workdays

TAL ENT - Monday- Friday: 9AM i 5PM

Megamusic Bobathons

Monday-Friday: 2:55PM i 3:45PM

Saturday 7PM-1 2 a m: Bobds Satur
Throwback Party with DJ Unruly

E Cagle
Y Monday-Friday: 9AM i 4PM
Satur dayarM 9 A]




WHY RADIO? RADIO RULES! RADIO IS A TOP REACH
MEDIUM FOR ADULTS OF ALL AGES.
‘.n\\\\\“\\\\\ HIGHEST AMONG ALL MEDIA OPTIONS.

RESULTS RADRIO When an advertiser is looking to generate ROl i Radio Matters. When disaster
strikes T Radio Matters. When it comes to serving the community i Radio Matters.

Weekly Reach (% of Population) A 93% of all Americans are reached by
. radio each week.
100% — 93%gg0p 92%—91% 2>%91067°% A Among Millennials radio dominates TV.
80% 9% A 67% of time in the car is spent listening
9 56%54045 7% to AM/FM Radio.
60% 50%, 404 . 44%54/0 > A Radio increases brand awareness,
40% 7/0 35% drives traffic and increases sales.
20% A Radio is cost effective. Businesses of all
0% sizes and in a wide range of category

see results from radio campaigns, with
an average return on investment of $6

mRadio mTV = Smartphone mPC =TV Connected Devices mTablet for every $1 spent.
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g 96.1 FM &

Stats & Data Credits:

Adults 18+ P18-34 P35-49

Source Perception vs. Realityby West wood One courtesy of Radio Advertising Bureau |Perdorsil&3d-rin CRreisteneng. ¢ h . AShare of

Radio Advertising Bureau, 2016 | The Nielsen Comparable Metrics Q4 2016
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